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Summary
Interviews conducted at the Loveland Sculpture Invitational and Sculpture in the Park indicated that 62% of all visitors resided outside of Loveland. 
About one third of all visitors were from Denver and 17% were from Fort Collins. 

Overall average expenditures in Loveland were $36.28 per person which includes restaurants, lodging, gasoline and shopping. 
The total spending in Loveland on restaurants, lodging, gasoline and shopping by out of town visitors is estimated at nearly $400,000 during the Saturday and Sunday of events. 

These totals do not include purchases of the art itself. 
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The Economic Contribution of the 2011 Loveland Sculpture Shows: 
Sculpture Invitational and Sculpture in the Park

Introduction
The focus of our survey was on people living outside of Loveland that were visiting the Sculpture in the Park and Sculpture Invitational. 
Data Collection

Three teams of two interviewers sampled at various locations on Saturday and Sunday. The interview locations included shuttle bus park and ride locations and where shuttle bus unloaded. In addition, teams were stationed outside the entrances of the Sculpture in the Park and the Sculpture Invitational.  

Key Findings

About two-thirds (62%) of visitors intercepted were from outside of Loveland. 

As Table 1 indicates, most of the visitors from outside of Loveland came from the Denver area (31%).
Table 1. Zip Codes of Primary Trip Visitors Living Outside of Loveland

	Area
	Count
	Percent of outside of Loveland visitors


	
	
	

	Denver
	146
	31%

	Ft Collins
	81
	17%

	Brighton Area
	27
	6%

	Boulder
	24
	5%

	Midwest US
	23
	5%

	Longmont
	23
	5%

	Golden
	19
	4%

	Colo Springs
	18
	4%

	OK &TX
	14
	3%

	Lyons
	14
	3%

	Estes Park
	13
	3%

	Cheyenne 
	12
	3%

	CAL
	11
	2%

	Northeast US
	9
	2%

	Windsor
	8
	2%

	AZ
	7
	2%

	Southeast US
	6
	1%

	Trinidad
	6
	1%

	Rest of WY
	5
	1%

	Total Sample
	466
	100%


Events Attended by Out of Town Visitors

Figure 1 presents the proportion of out of town visitors that went to: (a) just the Sculpture in the Park; (b) the Sculpture Invitational only; (c) to both events. As can be seen about half of the out of town visitors went to both events. 
Figure 1. Percentage of Out of Town Visitors Attending the Two Events
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Expenditures by Visitors Attending Both the Sculpture Invitational and Sculpture in the Park.
Table 2 estimates the total spending of out of town visitors who attended both events (51% of visitors). 

The basic calculations are as follows (note, there is some rounding differences between a calculator & spreadsheet calculations as the spreadsheet carries all the digits): 
1. Live outside of Loveland: this is based on our tally of visitors intercepted. 

2. The number of visitors going to both events is calculated based on information provided by Marcie Erion, and our survey estimates of the proportion of out of town visitors going to each event. Based on our survey 62% of the visitors were from outside of Loveland.  It is estimated that of this 51% were visitors attending both events. 
3. Percent of visitors overnight is from the survey. 

4. To calculate overall percentage of out of Loveland visitors staying over night, we multiply the 62% that were from outside of Loveland times the percent that stayed overnight. Specifically, 62% times 21.6% yields 13.4% of the out of the out of town visitors stayed overnight. 

5. The total number of out of town, overnight visitors attending both events is calculated by multiplying the percent of total tickets sold that were out of town and also stayed overnight which is 13.4% times the total tickets sold for both events times the percent of visitors attending both events (51%), yielding the total out of town visitors staying overnight.  

6. Lodging Expenditures per person came from the survey and reflects the average across hotel/motel as well as bed & breakfast, and family/friends house. Thus over all the overnight visitors the per person (since each person buys a ticket), lodging cost was $73.60. 

7. Total lodging expenditures is the $73.60 times the number of tickets sold to out of town visitors staying overnight and attending both events yields $88,075. 
8, 10, 12, 14, 16 are average per person expenditures on Gas, Restaurants, Groceries, Shopping and Entertainment from the survey.

9, 11,13,15,17 are Total Other Expenditures from each category calculated by multiplying the average per person times the number of out of town visitors attending both events. 
18. Total expenditures are the sum of Lodging expenditures and Total Other Expenditures. 
Thus, out of town visitors attending both Sculpture in Park and Sculpture Invitational spent more than a quarter of a million dollars in Loveland in just two days. 
	Table 2. Visitors to Both Sculpture Invitational and Sculpture in the Park. 
	
	
	Out of Town 

Visitors Going to 

	
	Sample
	
	 Both Events

	1. Live outside Loveland
	62.0%
	2. 
	5,540

	3. Percent of Out of Town Staying Overnight
	21.6%
	
	

	4. Overall number of visitors being outside Loveland & overnight
	13.4%
	5.
	1,197

	6. Lodging Expenditures 
	 $        73.60 
	7. 
	 $         88,075 

	Other Expenditures
	Per Person
	
	 Total Other Expenditures

	8. Gas Expenditures
	$7.69 
	9.
	 $         42,604 

	10. Restaurant Expenditures
	$17.01 
	11.
	 $         94,238 

	12.Grocery Expenditures
	$2.46 
	13.
	 $         13,629 

	14. Shopping Expenditures
	$5.62 
	15.
	 $         31,136 

	16. Entertainment Expenditures
	$0.91 
	17.
	 $           5,042 

	18. Total Expenditures of Outside Loveland Visitors
	
	 $       274,722 


The same basic calculation procedure as used in Table 2 above is used in Table 3 to calculate the visitation, overnight, total lodging expenditures, and total other expenditures for out of town visitors who only went to the Sculpture Invitational (28% of out of town visitors). 
	Table 3. Visitors Attending ONLY Sculpture Invitational 
	Out of Town Visitors Going to

	
	Sample
	Invitational Only

	Live outside Loveland
	62.0%
	3,041

	Percent of Out of Town Staying Overnight
	11.2%
	

	Overall number of visitors being outside Loveland & overnight
	6.9%
	341

	Lodging Expenditures 
	$67.51 
	 $         22,998 

	
	
	

	Other Expenditures
	Per Person
	Total Other Expenditures

	Gas Expenditures
	$4.35 
	$13,231 

	Restaurant Expenditures
	$10.70 
	$32,546 

	Grocery Expenditures
	$1.25 
	$3,802 

	Shopping Expenditures
	$3.37 
	$10,250 

	Entertainment Expenditures
	$0.43 
	$1,308 

	
	
	

	Total Expenditures of Outside Loveland Visitors
	$84,135 


The same basic calculation procedure as used in Table 2 above is used in Table 4 to calculate the visitation, overnight, total lodging expenditures, and total other expenditures for out of town visitors who only went to the Sculpture in the Park (21% of out of town visitors). 

	Table 4. Visitors Attending ONLY Sculpture in the Park
	

	
	
	

	
	Sample
	Total Outside Loveland for Event

	Live outside Loveland
	62.0%
	2281

	Percent of out of town staying overnight
	7.8%
	

	Overall number of visitors being outside Loveland & overnight
	4.8%
	176

	Lodging Expenditures =$0
	 $             -   
	 $                -   

	
	
	

	Other Expenditures
	Per Person
	Total Other Expenditures

	Average Gas
	$3.56 
	 $           8,121 

	Average Restaurant
	$8.13 
	 $         18,546 

	Average Grocery
	$0.81 
	 $           1,848 

	Average Shopping
	$2.18 
	 $           4,973 

	Average Entertainment
	$0.76 
	 $           1,734 

	
	
	

	Total Expenditures of Outside Loveland Visitors
	 $         35,222 


Total visitor expenditures for the two events is shown in Table 5. 
Table 5. Total Out of Town Visitation and Visitor Expenditures. 
	
	
	Visitors Going to 
	Visitors Attending
	Visitors Attending 
	

	
	
	 Both Events
	Invitational Only
	Sculpture in Park Only
	Totals

	Live outside Loveland
	5540
	3041
	2281
	10863

	Overall number of visitors being outside Loveland & overnight
	1197
	341
	176
	1714

	Lodging Expenditures
	 $          88,075 
	 $     22,998 
	 $             -   
	 $     111,073 

	
	
	
	
	
	

	Gas Expenditures
	 $          42,604 
	$13,231 
	 $        8,121 
	 $      63,956 

	Restaurant Expenditures
	 $          94,238 
	$32,546 
	 $       18,546 
	 $     145,330 

	Grocery Expenditures
	 $          13,629 
	$3,802 
	 $        1,848 
	 $      19,279 

	Shopping Expenditures
	 $          31,136 
	$10,250 
	 $        4,973 
	 $      46,359 

	Entertainment Expenditures
	 $            5,042 
	$1,308 
	 $        1,734 
	 $        8,083 

	
	
	
	
	
	

	Totals
	
	 $        274,722 
	$84,135 
	 $       35,222 
	 $     394,080 


As can be seen in Table 5, visitors from outside of Loveland spent nearly $400,000 in conjunction with visits to the Sculpture in the Park and the Sculpture Invitational. 
Average spending per person in total and by event is shown in Table 6 and Figure 2. 

Table 6 Average Spending Per Person

	
	All events
	Both Events
	Invite Only
	Sculpture in Park Only

	Overall Average (Daily & Lodging)
	 $   36.28 
	 $   49.59 
	 $   27.66 
	 $   15.44 
	

	Daily Average All Visitors
	 $   26.05 
	 $   33.69 
	 $   20.10 
	 $   15.44 
	

	Average Lodging for Overnight
	 $   10.22 
	 $   15.90 
	 $    7.56 
	 $        -   
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These expenditures do not include the amount spent on art. Since many visitors were intercepted before they had made any or all their purchases, they could only provide a rough range of what they were likely to spend. Their comments suggested it depended on whether they saw something they really liked or not. 
Figure 3 provides the Distribution of Visitor Spending to illustrate the sectors receiving the majority of visitor spending in Loveland. Restaurants were the biggest beneficiary of out of town visitor spending at $13.38. Restaurants also have a high “local value added” in terms of much of the visitor spending becomes income in the form of wages, tips, profits, etc. This is due to far less leakages out of town for restaurants as compared to gasoline purchases, in which only the small retail mark up accrues as income to the proprietor and worker at the station/store. Overnight accommodations were the next larges at $10.22 per person. 
Figure 3. Distribution of Out of Town Visitor Spending in Loveland. 
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2011 ART SHOW VISITOR SURVEY

2011
DAILY LOCATION TALLY SHEET (One for Time Period & Location)

SURVEY DATE & TIME

SURVEY LOCATION

Hi, I am  ____________ from Colorado State University and we and the City of Loveland are doing a very short interview of people visiting the Sculpture show from outside Loveland. 

Does any one in this group live outside of Loveland? 

That is, not having a Loveland Zip Code of 80537, 80538 or 80539. 

TALLY # OF YES’S  THEY DO NOT LIVE IN LOVELAND 

__________________________________________________________

(IF YES THEY WILL DO SURVEY GO TO INTERVIEW SHEET)

IF they initially refuse, say “This will take only a couple of minutes and your answers will be very helpful to the City of Loveland for improving future Sculpture shows”

REFUSAL TALLY_________________________________________

TALLY # OF NO’S   (WE LIVE IN LOVELAND) 

__________________________________________________________

IF NO SAY “Thanks as I mentioned this is a survey of non-resident visitors to Loveland, so you are off the hook”.

(IF NO SKIP TO NEXT GROUP)

2011 Loveland Art Visitor Interview

A. Survey Location ______________________________
Date______ 
Time________

1. What is your home zip code?

___________

2. Was attending the Sculpture Show the Main or Primary Reason for your visit to Loveland?

____YES

NO____  If NO( Primary Purpose of Visit to Loveland?





    _____________________________________


3. Are you attending the: Sculpture in the Park?

YES

NO




            Loveland Sculpture Invitational?
YES

NO





Art in the Park



YES

NO

4. How many days are you spending or plan to spend at the Sculpture/Art Shows?

________ # DAYS


5. Including Yourself, how many people are in your group?   ________# of people

6. Are you staying over night in the Loveland area?

NO( Go to Question #7 (on the next page)

YES( Where did you or are you spending the night?



____Friends/family’s house



__Hotel, Motel, Bed & Breakfast



__ RV or Camping 



IF HOTEL, MOTEL, RV, CAMPING, 

What is or will be the Total Cost of your overnight stay? 

Total Cost of Hotel, Bed & Breakfast, Camping, etc. $_______________


___Other, please list___________________



IF OTHER INVOLVES A COST, ASK THAT COST TOO



$_____________

6a. How many nights are you spending in Loveland on this trip? _______ #Nights

7. Now we would like to ask you about other trip expenses you might have had in coming to Loveland for the Sculpture Show.

GIVE RESPONDENT SHOW CARD TO LOOK AT 

	Trip Expense
	Amount Spent

in Loveland area

	Gasoline/related automobile costs
	$

	Food/drink: restaurants
	$

	Food/drink: grocery stores
	$

	Shopping
	$

	Purchase of Art
	$

	Entertainment (Movies, Bars)
	$

	Other Purchases

List_____________________


	$ 


Thank you very much.
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